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President, MEA Digital

(cameo by Jim Matthews)
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WHAT YOU WON'T LEARN IN THIS SESSION




WHAT YOU MIGHT LEARN IN THIS SESSION




WHO MADE THESE GUYS THE EXPERTS...




OUR JOURNEY TOGETHER...




THE BRIEF IN ACTION: CALLAWAY GOLF BALLS
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THE BRIEF IN ACTION: CALLAWAY GOLF BALLS

Technology
so advanced,

you won't believe it.
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THE BRIEF IN ACTION: CALLAWAY GOLF BALLS




THE BRIEF IN ACTION: CALLAWAY GOLF BALLS




LETS BREAK IT DOWN




LETS BREAK IT DOWN




LETS BREAK IT DOWN

1. What are we trying 2. Who are we
to accomplish? talking to?

What
3. What do they 4. What do we want

message
think now? would crgate them to think?

that change?

\"‘f

5. How does our brand
character support this?

6. What “Ammo” do we have




LETS BREAK IT DOWN




LETS BREAK IT DOWN




LETS BREAK IT DOWN




LETS BREAK IT DOWN




LETS BREAK IT DOWN




LETS BREAK IT DOWN

Notice the
use of
first person




LETS BREAK IT DOWN




LETS BREAK IT DOWN

Use of first
person again




LETS BREAK IT DOWN
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LETS BREAK IT DOWN




LETS BREAK IT DOWN




LETS BREAK IT DOWN




LETS BREAK IT DOWN

Technology
so advanced,

you won't believe it.
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FAMOUS CAMPAIGNS




FAMOUS CAMPAIGNS

(more than doubled orange juice sales)




FAMOUS CAMPAIGNS




FAMOUS CAMPAIGNS




FAMOUS CAMPAIGNS

(in almost every fridge in America)




FAMOUS CAMPAIGNS




FAMOUS CAMPAIGNS




FAMOUS CAMPAIGNS

(has built long term brand equity as
the leader in safety)




BOTTOM LINE: WE NEED TO LISTEN TO CONSUMERS MORE...
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WHAT IF...




WHAT IF...
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new york




WHAT IF...




WHAT IF...

All things considered,
we don’t really care.

Meed Help? Too bad

AVIS.

Rates & Reservations | Deals | |

| i About Avis i '

My Avis |

MaK RezrVatsion
Rental Date & Time

Pick-up Date:

[ November 3]/ 3 I:]g [ November |$) 4 I:]g

Pick-up Time: Return Time:

g |:] nol:]@AMQPM g |:] Dm:]@AMCPM

Rental Location Information
City/Town:

¥iew, Modify, Cancel »

Return Date:

Airport
Location
Code:

State/Province:
| Please Select One

Country:
UsA

Find an Airport
code

H

: Only Airport Locations BAII
Locations
"1 1 plan to return the car to a different location

Additional Information (optional)

Wizard Number: Last Name:

- AND -

Arriving Airline: Flight Numhber:

F
None

F

‘Continue to Next Step +

Help?

Help?

My Avis Members
Login Here =

Country of Residence:
| Us/Global

Mot Yet a Member?
Register » | Benefits

Language Preference:
" English |+

Red Hot From Avis

Last updated: April ‘03

No More Special Deals From Avis! m




WHAT IF...




WHAT IF...
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i’ve had better




WHAT IF...




WHAT IF...
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WHAT IF...

Original Campaign: “A diamond is forever.”




WHAT IF...

THE PERFECT WAY TO 5AY I'M SORRY.

De Beers

‘new york




OUR RESPONSIBILITY AS MARKETERS




PARTING SHOTS & PARTING GIFT...

MARKETING
Mmoo

shameless plug —

Brand Building in an

Age of Consumer Control




